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Having an ample log supply is key 

to sustaining CLT manufacturing.

In the Lake Chelan area, 

community leaders are working 

with state and federal forest 

managers to emulate the Colville 

cooperative program. North 

Central Washington is wildfire 
prone and the bulk of the forests 

are managed by the Forest Service.

Since 2001, a portion of 53 

large wildfires exceeded 1,000 
acres in Chelan County. At the 

same time, combustible material, 

including overcrowded young 

trees and understory vegetation, 

has increased, mostly as a result 

of U.S. Forest Service policies 

to suppress forest fires, to reduce 
thinning and logging, and to limit 

prescribed burns.

Unfortunately, sawmills in 

north central Washington have 

disappeared as the bottom dropped 

out of the Forest Service timber 

sales program.   A new sawmill/

CLT Plant is under consideration 

to mill thinning, but it will require 

100 log truck loads of small-

diameter logs per day to have 

an adequate supply of logs from 

thinning federal forests.

The key to reducing wildfire 
risk and expanding CLT 

manufacturing is a reliable and 

steady supply of thinned trees. 

Without logs, there forest fuels 

will accumulate and mills have no 

raw materials.

(Don C. Brunell is a business 

analyst, writer and columnist.  

He retired as president of the 

Association of Washington 

Business, the state’s oldest and 

largest business organization, 

and now lives in Vancouver. 

He can be contacted at 

theBrunells@msn.com.)
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Firm Helps Businesses Build Sales With Digital Marketing
BY ED RIECKELMAN

Convincing a small business owner that he 

needs a website to compete in today’s market 

remains a challenge. Convincing that same 

company that digital advertising is today’s new 

normal is a whole other challenge. 

That, according to Kevin Dean who’s made 

it his mission in life to build a solid internet 

footprint for businesses since he first started 
out in the digital marketing industry in 2003. 

Dean, the new owner of Yakima Branding, 

was trained as an electrical engineer in 

Massachusetts, later attaining an MBA. After 

his career in the tech industry, including a 

stint as vice president of operations for Sipex 

Corporation, Dean launched a career as an 

internet marketing consultant. 

“My early focus was on any client that 

wanted to build a website,” said Dean. “That 

was 20 years ago, and most businesses knew 

nothing about search engine optimization, 

much less the value and need for a website.” 

He said one of his first clients was a company 
that specialized in repairing sliding glass doors. 

Their business took off when customers started 

finding them on Google searches, and they 
remain his customer to this day. 

Shortly after moving to California, Dean 

decided he wanted to buy a small marketing 

firm and grow it into a thriving business. 

That’s when he discovered Yakima Branding, a 

company started in 2018 by local graphic artist 

Dustin Berg. Although Dean had never even 

heard of the town of Yakima, he bought the 

business in 2020. 

“The first six months were very difficult due 
to the pandemic,” recalls Dean, but he slowly 

began to build a team from afar. He now has 

five local employees, working in sales and 
design. 

Yakima Branding is a full-service digital 

marketing agency, and believes in consistent 

and professional messaging from a company’s 

website on down to its signage and business 

cards. 

They help small businesses find and target 
their customers. And Dean says that digital 

marketing on channels such as Youtube and 

Linkedin can give a good measurable return on 

investment to clients.  

Yakima Branding has a growing list of 

clients in central Washington and hope to 

increase business in the Lower Valley and 

Tri-Cities areas. Yakima Branding offers 

social media plans, full website development, 

photography, video and more. 

They are looking for more employees, 

including a full-time webmaster and service 

representatives. Local sales reps Jacob Ross 

and Farren Lange serve Yakima and Kittitas 

counties respectively. 

When asked about the evolution of digital 

marketing over the past 20 years, Dean says all 

he has to do is stand on the roof of his home 

in downtown San Jose and look around. “I can 

see the offices of Google, Yahoo, Zoom and 
Twitter. Digital is all around us every day.”  

The phone number is (509) 901-9735.

Kevin Dean owns Yakima Branding, a 
full service digital marketing agency.
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